Website Promotion

The adage “build it, and they will come” does not work for web pages.  People generally do not stumble onto your page.  

· Need to advertise in as many places as possible: business cards, letterheads, invoices, many company publications. 

· The main way of promoting is to list on search engines and directories

Try a few searching exercises: 

www.google.com/addurl.html

Fact: 

· Promoting websites can take time to do

· You may have to wait weeks for site to appear

· You may want to pay for higher rankings

Other info: 

· About $49 per year

· Search Yahoo for “internet promotion directory”.  Nice.  It has short description 

Popularity of Search engines:
Neilson/Net Ratings (July 2006) 

49.2% Google

23.8% Yahoo
9.6 MSN
Others:    AOL, ASK, Netscape, etc. 
By some counts there are over 1500 search engines. Fortunately there are services available to submit your URL to most of these. Each of the major search engines handles submissions a bit differently though. You should probably take the time to submit your web site to the top 20 or so by hand because about 95% of the searches are handled by these engines.

Two types of searches:  search engines and directories

Yahoo is a good example of a directory rather than a search engine. You must go to Yahoo's site and submit your URL for each category that you feel relates to your web site. The Yahoo's editors actually go to your site and then add you to their database.

Most search engines rely on a combination of humans reviewing submitted URLs and automatic "spiders" or "crawlers" that automatically search the web for new sites, updated sites, and sites or pages that no longer exist. These are all added to a large database or index. When you do a search, the "search engine" then sorts through all this information and presents you with a list of relevant links.

Best Directories:  Yahoo, DMOZ (open directory project), Looksmart

The reason Looksmart is popular is that it has several powerful partners, including MSN.  It costs, though.  $49 nonrefundable application fee.  $150 deposit. 15 cents per click. There was a backdoor way called www.zeal.com, but it closed down.  Was used for non-commercial sites. This was important to Looksmark also, because they benefited by having “informational” sites. 

To submit to a directory, browse through the categories and get as specific as possible.  

Write a short (15-25 word) description.  Otherwise the human editors may edit it.  

Start your title with low letter of alphabet.  Example.  “Computer” instead of “PC”.  But it you try to spam it by typing “AAA Computer” it might get edited. Also avoid promotion hype and superlatives. 
About DMOZ

Free

Quick because of volunteers

Not popular, but database used by other large engines

Ranking in Google 

DMOZ

Title, headings, 
Metatags, not useful, but won’t hurt
Link popularity—from other search engines and normal pages 

More about getting listed: 

For high ranking, you may have to pay. Yahoo and Google will list your site as “Sponsored” 

Ask Jeeves is now paid only

Sciway.net is free for some parts

Constant state of flux: Search engines are constantly getting new alliances and purchasing each other. 

SEARCH ENGINE OPTIMIZATION
SITES THAT USE FRAMES: Search engines do not index frames well, because they have no content. Three things to help overcome: 

1) Include <noframes> tag that has enough content to get listed.  

<FRAMESET cols="150,*">

<FRAME name="contents" target="main">

<FRAME name="main">

<NOFRAMES>

Optimized page content goes here for best results.

</NOFRAMES>

</FRAMESET>

2) Include the best title possible 

3) Include the best meta tags 

Other problem areas are sites that use Flash, JavaScript for navigation, or image maps for navigation.  To help search engines spider through these pages better, include more body copy. 

SELECTING KEYWORDS. 

You should think “specific key words” rather than general, because there is just too much competition.  For example, rather than “consulting”, say “consulting in Charleston, SC. Rather than “Photoshop tutorial” say “easy Photoshop tutorial.”  Try to think of what you would search for. Look at your competitors. 
Be sure to use keywords effectively throughout your site.  Use in the title, headings, metatags, body (especially first page) 

TITLE:  Very important.  Search engines place a high level of importance on titles.  Also, they appear in the results. So make it enticing.

PAGE COPY:  say something useful.  Also, include tips/tutorials/how-to articles.  These are the free stuff people search the web for.  Also, it causes other sites to link to yours. 

META TAGS:  recommend keywords not to exceed 1,024 characters.  Description not to exceed 250
Description Meta: 

<META NAME="description" content="This is your description."> 

Keywords Meta:

<META NAME="keywords" content="keywords phrase 1, keyword phrase 2, keyword phrase 3, etc."> 

Include common misspellings, such as caribean 

Alt attributes are recognized by some engines

CHECKING AND ANALYSIS 
· Study web logs and stats

· Manual check by going to search engine and typing your name or company or search phrase

· Buy software (probably called “monitor search position” or search engine tracker) 

Link Popularity:

http://linkpopularity,.com
or type in google:  link:yourdomain.com

Others

· Affiliate program:  the way it works is that one website promotes another for a fee

· Banner ads and exchanges:  image hyperlinks.  Fee paid.  Standard sizes.  May not get immediate results, but help with brand awareness. 
· Reciprocal links
· Newsletters: send regular electronic newsletters.  Make sure there is a value:  content, coupons, etc. 

Sticky Features:  compelling content, news updates, chats, message boards, surveys

Personal Recommendation:  example “email this article”  

Newsgroups and Listserv postings:  Make sure your site is mentioned in your signature line.  Also, include on your regular email signature. 
Traditional media: Make sure site is included everywhere--business cards, invoices, letterhead, etc. 
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